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Summary: 

Below is a detailed overview of the Search Engine Optimization effectiveness of the A Plus 
Trucking website. A Plus Trucking is a regional trucking business located in Wichita, KS. Due to 
the unique nature of its clients, A Plus Trucking is categorized as a Business to Business 
operation. Their target audience consists of construction companies, private contractors, and 
government projects in need of trucking and hauling services within the Midwest region.  

SEO, search engine optimization, is a technique of marketing analysts to enhance the 
accessibility and exposure of a website to potential customers via popular search engines such as 
Google, Yahoo, and the like. SEO best practices ensures that when a searcher enters in the 
website name or a related topic into the Google search bar, your company’s website is readily 
available to them, optimally on the front page of the SERP, or search engine results page. In 
order to ensure that best practices are being met, I will outline two pages, the A Plus Trucking 
Home Page and the  Employment Page, and walk you through the SEO report and my own 
recommendations. This analysis will be accompanied by visual support.  

Google Snippet: 

Pictured below is the Google search engine results page for A Plus Trucking. On the right of the 
page is the Google Snippet. The Google Snippet should give the searcher a brief run down of the 
basic information regarding your business. This snippet includes the company name, location, 
hours of operation, phone, and a button to the website. The snippet is also accompanied by a 
photo. Listed are my recommendations: 
 1. Change out the featured image. The image displayed is from a previous location.   
 Update the photo with a visual representation of your new location, especially    
 considering the hard-to-find location.  
 2. Reviews are always tricky. People who are most likely to leave reviews are those with   
 strong negative feelings. However, despite this obvious bias, people still rely on them   
 when considering your services. At this point, you have 16 reviews and a 2.6 star rating.   
 Consider asking customers to leave a positive review by posting a sign at the front desk,   
 attaching a form to your website, and asking for reviews on your printed materials such   
 as your business cards and brochures. 



SEO Effectiveness 

Home Page: 
URL: http://aplustrucking.com/ 

Below is an image of the A Plus Trucking Home Page and the summary findings from Google’s 
SEO Meta extension. In terms of website optimization, A Plus’ website is well set up, if not a 
little overdone. The meta description is brief, to the point, and well optimized for keyword 
searches. The title, however, is lengthy and includes the same information as the description. The 
title should be no more than 50 characters so as not to spam the SEO algorithm. I suggest 
something along the lines of “A Plus Trucking Wichita, KS; Quality Trucking Services”  
 Further, the website is optimized with keywords pertaining to A Plus’s target 
demographic. Those keywords are listed within the summary. Although these keywords are niche 
and unlikely to be searched by a regular searcher, they are specific to A Plus’s target industry. 
The searcher that A Plus is looking for, namely someone involved within the construction 
business, will likely use the word “hauling” in their vocational vocabulary. These keywords will 
ensure that A Plus is accessible to searchers and shows up at the top of the search results page for 
target demographics.  
 Similarly, the website includes a clearly defined search menu to facilitate meaningful 
interactions with the website viewer. Upon landing on the Home Page, the viewer is able to 
choose from Trucking, About Us, Employment, and Contact Us. Above this menu is the 
company logo, a contact number, a dispatch number for drivers, and the updated address. Having 
moved locations over a year ago, I suggest removing the banner “We Have Moved!” and 

http://aplustrucking.com/


updating all photos of the previous location with photos of the current location. Because the 
office is hard to get to by street view, I suggest adding specific instructions as to the location 
along with the photos. I suggest, “Make a left off Broadway at the A Plus sign and take the dirt 
road to our trucking campus, tucked among the small businesses of Park City’s industrial sector.”  
 Another best practice to include within the website’s SEO is the use of alternative tags or 
“alt tags” for photos. These tags will also be used by search engines to decide the relevance of 
your website to the searcher’s inquiry. This is an easy method to increase keyword usage within 
the website without spamming. Think of the alt tag as an explanation as to what is going on in 
the photo for a person with impaired vision. For example, an alt tag for the featured image on 
this page would look like “ The signature A Plus red semi truck picks up a white “insert name of 
vehicle” to be delivered to a construction location in Park City.” Add these tags to each photo for 
a simple boost in search-ability. Add this step to each page on the website.  
 This is also where you want to make any and all social media links available to the 
viewer. Consider adding a social icon block to the website with the company’s Facebook page 
and LinkedIn profile. This way viewers have easy access to like your pages and commit to a long 
term relationship with your company via social networks. Both Facebook and LinkedIn will 
target potential hires and potential clients.  

My recommendations Summary: 

1. Replace the featured image with an updated version of the new office building and remove 
the “We’ve Moved!” banner 

2. Break down the title and include location “A Plus Trucking; Wichita, KS” 
3. Add image alt tags  
4. Add social icons with links to Facebook and LinkedIn 



Employment Page: 
URL: http://aplustrucking.com/employment2/ 

Considering A Plus’s difficulty with finding and hiring new drivers, I suggest we improve this 
page so as to increase the page’s search-ability and accessibility to potential new hires. This 
hiring stalemate might be due to a lack of website traffic or a PR problem when it comes to truck 
driving. Despite the plentiful benefits, decent salary, and dynamic opportunities within this 
professional, most people do not consider truck driving a viable career path. Let’s change that.  
First, the website includes detailed instructions for the application process plus a comprehensive 
list of benefits included within A Plus’s employment package. This is great and comes with many 
potential keywords. I suggest keywords such as, 
 1. Employment Opportunities Wichita  
 2. Truck Driving 
 3. A Plus Hiring 
 4. 3J Fuel Carriers Hiring 
 5. CDL Licensing 
Adding these keywords will increase the website’s search-ability when it comes to individuals 
searching for employment opportunities within Wichita, Ks. For good measure, I would add a 
complete list of safety precautions that A Plus is taking in terms of the national Coronavirus 
pandemic. Include that you are compliant with CDC guidelines, require masking, and are taking 
additional precautions to ensure driver safety during this unprecedented time.  
 Next, consider adding a driver’s blog and/or testimonials from drivers. What’s going on 
within the trucking industry right now? What aspects of this industry are dynamic, interesting, 
and fun? Where do drivers travel? What are drivers doing during the pandemic? What is business 
like? What does a day in the life of a driver look like? The list of interesting topics regarding the 
trucking industry is endless. Consider answering some of these questions in a Frequently Asked 
Questions page, FAQ page, or a driver’s blog. A blog would be helpful to both current drivers 
and potential hires. Contrary to popular belief, blogs do not have to be extensive and difficult to 
sustain. The posts can consist of 300 word snippets that not only highlight your team, the 
company atmosphere, and A Plus opportunities, but provide critical information during a time of 
crisis. This task need not be your own. If willing, assign small submissions to drivers or 
members of your team. Ask for a photo from home and highlight a team member who’s been 
working on new safety protocols or taking their son or daughter with them on long hauls. The 
monetary benefits are clearly defined on the page, but what does it mean to be a truck driver? 
What does it mean to work for A Plus as a truck driver?  
 In addition to a blog or testimonial page to coincide with the employment page, consider 
including links to educational resources. It is important that people know the necessary licensing 
and education needed to apply for a driver’s position at A Plus. Not only will these links to CDL 
licensing and educational resources be helpful to potential hires and possibly increase the 
likelihood of their willingness to apply, these links will signal to the search engine that your page 
is legitimate and relevant to material potential hires are searching for. Consider reaching out to 
licensing schools and have them feature your website on their own platform and promote your 
company to their students. This will create both inbound links, their website linking to yours, and 

http://aplustrucking.com/employment2/


outbound links, your website linking to theirs. Your page will then be considered one of 
authority.  
 This page in particular is missing outbound and inbound links, which optimizes search-
ability in boosting the authority and relevance of your website. Who else in the area would 
consider recommending employment opportunities for A Plus? Reach out to online websites, 
blogs, and publications regarding trucking, employment in Wichita, Kansas, and small business 
in Wichita, Kansas. Request a collaboration with the author, a review, or a “plug” in which that 
publication could promote job opportunities for your company. Linking to other sights will not 
only signify to Google that your website is legitimate and helpful, but bring in alternative routes 
of traffic from other sources. This task may seem daunting, but considering the need for A Plus in 
the community it never hurts to ask.  

My Recommendations Summary: 

1. Begin a Driver’s Dispatch Blog - Suggested name, “The Dispatch” 
2. Insert keywords for employment purposes 
3. Include worker’s testimonials 
4. Include links to educational resources 
5. Create alt tags for images 
6. Reach out to local and national publications to create meaningful links between your website 

and theirs




